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COURSE OUTLINE

(1) GENERAL
	SCHOOL

	School of Social Sciences

	DEPARTMENT


	Department of Sociology 

	LEVEL OF STUDIES

	Undergraduate


	COURSE CODE

	ΜΜΕΚ250
	
	From the 5th 

	COURSE TITLE 
	Introduction to the Sociology of the Mass Media 

	INDEPENDENT TEACHING ACTIVITIES
In case the credit units are awarded to distinct parts of the course, e.g. Lectures, Laboratory Exercises, etc. If the credit units are awarded uniformly for the entire course, indicate the weekly teaching hours and the total credit units.

	WEEKLY TEACHING HOURS

	CREDITS


	
	3
	5

	
	
	

	(Add rows if necessary. The organisation of teaching and the teaching methods used are described in detail in section (4).)

	
	

	COURSE TYPE
general background,
special background, specialisation,
general knowledge, skills development

	GSPB (General Special Background Course)


	PREREQUISITE COURSES

	None 

	LANGUAGE OF INSTRUCTION AND EXAMINATION

	Greek 

	COURSE OFFERED TO ERASMUS STUDENTS


	Yes (material/examinations in English)


	COURSE WEBSITE (URL)

	


(2) LEARNING OUTCOMES 
	Learning Outcomes


	The learning outcomes of the course are described, i.e. the specific knowledge, skills and competences of an appropriate level that students will acquire upon successful completion of the course.​
Consult Appendix A:
· Description of the Level of Learning Outcomes for each cycle of studies according to the Qualifications Framework of the European Higher Education Area.​
· Descriptors of Levels 6, 7 & 8 of the European Qualifications Framework for Lifelong Learning and AppendixB.​
· Concise Guide to the Writing of Learning Outcomes.​


	
Upon completion of this teaching unit, students will be able to:​

· Recognise the main sociological approaches to the mass media (from the linear sender–receiver model to constructivism).​
· Understand the transition from traditional to digital media and its social implications.​
· Assess the role of the mass media in the formation of ideologies, politics and social reality.​
· Examine the structure and ownership of the mass media and their relationship with power.​
· Analyse issues such as disinformation, journalistic ethics and the digital transition.​
· Be familiar with the theoretical approaches that address the emergence and development of the mass media in contemporary modern societies.​
· Understand the role of the mass media in the formation of nation-states, in the production, reproduction and distribution of contemporary culture, and in the shaping of subjectivities.​
· Be familiar with the ways in which mass communication systems are organised and operate and with the bureaucratisation of media enterprises in globalised capitalism.​
· Be familiar with issues concerning the production and reception of media messages and the impact they have on different audience categories.​
· Be familiar with the global dimension of mass communication and the cultural, ideological and political processes it triggers, playing a catalytic role in the formation of late capitalism and postmodernity in the Western world.​
· Recognise the basic characteristics of, and differences between, various media (press, magazines, cinema, radio, television, new media).​
· Understand abstract concepts relating to the organisation, economic policy and ideological function of the media through the representations of their symbolic products.​
· Participate in the dialogue on the relationship between modernity, the media, ideology, meaning and representation.​
· Be familiar with the field of mass communication as it relates to the Greek context.​


	General Competences


	Taking into account the general competences that graduates must have acquired (as listed in the Diploma Supplement), which of these does the course aim to develop?​
Search for, analysis and synthesis of data and information, using the necessary technologies.​
Adaptation to new situations.​


	Decision-making.​
Autonomous work.​
Teamwork.​
Working in an international environment.​
Working in an interdisciplinary environment.​
Production of new research ideas.​
Project planning and management.​
Respect for diversity and multiculturalism.​
Respect for the natural environment.​
Demonstration of social, professional and ethical responsibility and sensitivity to gender issues.​
Exercise of critique and self-critique.​
Promotion of free, creative and inductive thinking.​
The course in particular aims at:​
· Developing skills for acquiring knowledge in order to pursue further studies.​
· Successful search, analysis and synthesis of data and information using the necessary analytical tools of qualitative and quantitative methods.​
· Autonomous work.​
· Teamwork.​
· Respect for diversity and multiculturalism.​
· Exercise of critique and self-critique.​
· Promotion of free, creative and inductive thinking.​

 
	

	



(3)  COURSE CONTENT 
	
COURSE ORGANISATION
· Hypodermic Needle Model; Two-Step Flow of Communication.​
· Critical theory and political economy of the mass media.​
· Constructivism and the social construction of reality.​
· Cultural approaches to the mass media.​
· The era of networked communication (Castells), information filtering (Pariser).​
· Lectures (14 sessions of 3 hours).​
· Individual and group assignments.​
· Presentation – discussion and commentary on assignments.​
· Study.​

Theoretical Part of the Course
Unit 1: Introduction and Theoretical Framework
What is the Sociology of the Mass Media?​
· Definitions, subject matter.​
Historical development of the mass media
· From the press to the internet: technological and social changes.​
Classical theories of media effects
· Hypodermic needle, limited-effects models.​
Unit 2: Structure and Function of the Mass Media
Political economy of the mass media
· Ownership, commodification, corporate control.​
Agenda-setting and framing
· How the mass media define what counts as “newsworthy”.​
Ideology and the mass media
· Critical theory, hegemony (Gramsci).​
Unit 3: Mass Media and Social Change
Digital revolution
· Social media, algorithms, echo chambers.​
Disinformation and fake news
· The role of the mass media in the dissemination of disinformation.​
Ethics and journalism
· Ethical dilemmas, freedom of the press.​
Unit 4: Applications and Case Studies
Mass media and politics
· Election campaigns, propaganda, political advertising.​
Mass media and culture
· Representations of identity (gender, ethnicity).​
The future of the mass media
· Artificial intelligence, deepfakes, transparency.​
Summary and questions
Review, discussion of current issues.​



(4) TEACHING AND LEARNING METHODS – ASSESSMENT 
	MODE OF DELIVERY
.
	Face-to-face teaching

	USE OF INFORMATION AND COMMUNICATION TECHNOLOGIES (ICT)
Use of ICT in Teaching, in Laboratory Education, in Communication with Students.​

	Use of ICT in teaching and in communication with students:​

· PowerPoint slides provided to students after each lecture.​
· Asynchronous e-learning platform (Moodle) for the assignment of small projects, coursework and papers that are then discussed in class.​
· Online quizzes using mobile devices, viewing of images/videos, etc.​


	COURSE ORGANISATION

The teaching methods are described in detail: Lectures, Seminars, Laboratory Exercises, Fieldwork, Study and analysis of bibliography, Tutorials, Practical training (Placement), Clinical practice, Artistic workshop, Interactive teaching, Educational visits, Project work, Writing of papers, Artistic creation, etc.​

The student workload for each learning activity and the hours of non-directed study are indicated in accordance with ECTS principles.​

		Activity
	
Semester Workload


	Lectures Διαλέξεις
	65

	Independent study and analysis of bibliography 
	40

	Writing of paper/assignments 
	20

	
	

	Total for the course

	125




	STUDENT ASSESSMENT
Description of the evaluation procedure.​

Language of evaluation, methods of evaluation, formative or summative, multiple-choice test, short-answer questions, essay questions, problem-solving, written assignment, report, oral examination, public presentation, laboratory examination, clinical examination of patient, artistic performance, other.​
The assessment criteria are clearly specified and whether and where they are accessible to students.​
	Student assessment is based on:​

· Participation and presentations: 20%​
· Case study: 30%​
· Final examination: 50%​
· Erasmus students are examined in English.​
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